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The world is experiencing a turning point. In a context of environmental 

challenges, society requires concrete actions from the business world 

that contribute towards sustainable development. The Omega-3 industry 

is no stranger to this, which is why it incorporated sustainability into its 

fundamental pillars.

We are convinced that this first report will set the 
roadmap that will guide the strategy, actions and 

communications towards our stakeholders for the 

coming years. We are proud to take this new step, 10 

years after having manufactured our first batch of 
product.

We have traveled this path by integrating several principles into our 

value proposition that are present today in the sustainability strategy 

shown in these pages. From the beginning we have believed in the 

importance of safeguarding the purity and biodiversity of the waters of 

the South Pacific, the origin of our products, by responsibly sourcing 
raw fish oil. We were pioneers in obtaining the ORIVO certification to 
validate the origin of our raw material. We believe in the relevance of 

ensuring superior quality in our products. We have forged a close bond 

with our staff, based on solid values and unrestricted adherence to 

current regulations.

Jorge Brahm

Managing Director

CHAPTER 1

Letter from our 
Managing Director2

We are convinced of how beneficial it is to communicate our commitment 
with those we interact with, since it will drive us to demand ever higher 

goals of ourselves and be accountable for it. We want to live up to what 

society demands of us. For this, it will be a key challenge to continue 

impregnating a culture of sustainability in our organization.

In a year still marked by the COVID-19 pandemic and logistical difficulties, 
we have managed to maintain the continuity of our operations and 

sustained growth in sales within a very competitive industry. Without a 

doubt, we would not have been able to achieve this result without the 

exceptional commitment of our team whom I want to publicly thank.

Finally, we look to the future with optimism. Even though we have 

important challenges ahead, we are confident that we are on the right 
path to continue contributing to people’s health with the best of our 

Omega-3. I invite you to read our first sustainability report.

2 GRI 102-14

Managing Director
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Sustainability is at 

the center of our 

company
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www.goldenomega.cl

Chile:

+56 67 2589110.

Av. Comandante San Martín 3460 lote B2, Arica.

USA:

+1 469 210 402

Golden Omega USA LLC

5000 Riverside Drive, building 6, suite 100-e Irving, 

TX 75039.
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