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CHAPTER 3
SUSTAINABILITY AT 
GOLDEN OMEGA

Committed 
to a healthy  
environment
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We contribute to society by creating value that benefits our 
shareholders, customers, workers, suppliers and the community of 

Arica in a sustainable way, aspiring to be a source of pride for each 

one of them.

It is this vision that drives us to develop a sustainability strategy 

that takes the advances and lessons learned during the Company’s 

history, and directs us to a future where all our technological 

development and innovation generate substantial improvements 

in the quality of life of people and communities, as well as greater 

value in business and the protection of our ecosystems.

In this chapter, we will delve into our sustainability strategy and the 

organizational and structural advances that will allow us to make 

it a reality.

At Golden Omega we create, discover and 

invent, faithfully believing that the value 

of good relations with our stakeholders 

commits us to joint progress in all 

matters related to greater sustainable 

development today and in the future.
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Caring for the environment through efficient and safe 
operation of our facilities, carrying out the necessary actions 

to prevent the environmental impacts of our activity and 

promoting respect for the environment in our stakeholders.

Use in our production processes fish oil obtained from 
suppliers certified as sustainable in their catch and production 

activities.

Ensure the safety and occupational health of both our workers 

and our contractors.

Generate the conditions for the development of our workers 

and contractors, promoting work environments based on 

respect, honesty, professional quality, training and teamwork.

Build permanent and mutually collaborative relationships 

with the Arica community, promoting dialogue and 

supporting its development.

Our principles

Maintain transparent and frequent communication with 

different interest groups.

Comply with ethical principles and conduct, personal 

integrity and strict adherence to current regulations.

Establish a continuous improvement process to ensure 

compliance with these commitments.

Disseminate, train and involve our stakeholders in fulfilling 
these commitments.
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Our commitment and the 
road traveled

This report is not the beginning of our commitment to sustainability, but one more milestone on our 

way. During these 13 years of history, we have carried out specific initiatives that have allowed us to 
continuously improve our standards.
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Promoting  
respect for the 
environment in 
our stakeholders
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During 2021, a Sustainability Committee was created, in order to 

establish the guidelines for the implementation, monitoring and 

continuous improvement of the sustainability strategy and 

initiatives. This is made up of 6 company executives.

The Sustainability Committee identified the priority stakeholders 
for our sustainability strategy based on knowledge of the business 

and level of relationship achieved during almost 10 years of 

operation.

5 GRI 102-40, 102-42

SUSTAINABILITY COMMITTEE

INTEREST GROUPS 5
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Material issues6

The Sustainability Committee carried out a Materiality Assessment, in order to 

identify those issues that are relevant to the different stakeholders. The process 

considered the following sources of information.

During 2021, the Company carried out a study in order to know the perception of 

employees, customers, suppliers, authorities and the community about the 

performance of Golden Omega in environmental, social and governance issues. 

For this, the methodology of the Stakeholders Sustainable Index (SSIndex) was 

applied, an indicator created by academics from prestigious universities in the 

United States, and which allows identifying and managing sources of risk and 

sustainability through a 360-degree analysis of the interest groups consulted.

The result of the SSIndex 2021 in Golden Omega was 70%. This means that the 

employees, clients, suppliers and communities (neighbors and authorities) 

measured with that average score the work that Golden Omega does with 

environmental, social and governance (ESG) variables that impact the future value 

of the company and the commitment of its stakeholders.

Likewise, Golden Omega was certified during the year 2021, in its management 
of collaborators, clients and suppliers, groups in which an average score of 78%, 

88% and 80%, respectively, was obtained.

Also, this initiative made it possible to define an integrated strategy and set 
management focuses by interest group, which will be developed within the 

Company’s sustainability strategy.

During 2022, a new measurement will be carried out, as part of a process of 

continuous improvement in those issues considered material.

6 GRI 102-21, 102-43, 102-44, 102-46, 102-47

PERCEPTIONS OF STAKEHOLDERS
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Based on the above information, the Committee identified 19 material issues that were prioritized 
according to their impact and feasibility of treatment, which are summarized in the following matrix:



25

Committed to 
a sustainable 
future
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Sustainability strategy

Considering the material issues 

identified above, the Sustainability 

Committee developed a corporate 

sustainability strategy for the 2022-

2025 period, based on four pillars 

around our commitment:
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Prioritized lines of action
This strategy is aligned with 6 sustainable development goals (SDGs) of the United Nations and will allow Golden Omega 

to address the different  material issues, prioritizing them according to their feasibility and impact, as shown below:
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* Unitary value (divided by the sum of tons of product and by-product)

** Compared to year 2020
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* Compared to year 2021
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